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MARKETS

ANOTHERWINNING
WEEKFORSTOCKS:U.S.
stocks limped to the
finish line in another
winningweek,with in-
dexes turning in amixed
performanceonFriday.
Itwas the seventhweekly
gain for theS&P500 in
the last eight, and the
index iswithin 1percent
of its recordhigh.

BRIEFLY

WALMARTBUYSONLINE
CLOTHING SELLER
MODCLOTH:Walmart
says it bought trendy
online clothing seller
ModCloth.The company
declined to specify the
price on thedeal that
closedFriday, saying
only that itwas in the
same rangeas its previ-
ous twopurchases of
onlinebusinesses.Those
were $51million and$70
million.Winningover
ModCloth’s customers,
whoare fans of its vin-
tage-inspiredpatterned
dresses and inclusive
sizing,maybea chal-
lenge.Manydevoted
shoppers have expressed
sharpdisappointment
on socialmedia.

J.C. PENNEY STORE
CLOSURES: J.C. Penney
is listing the 138 locations
itwill shutter in the
comingmonths as the
retailer seeks to cut costs
and improve its profit-
ability. Four closureswill
be inCalifornia, butnone
are inSanDiegoCounty.
Nine storeswill close in
Texas, themost of any
state. Eightwill close in
Minnesota and sevenwill
be shut inbothMichigan
andPennsylvania.

CONSUMER SENTIMENT
RISES:Consumer confi-
dence rose inMarchas
Americansweremore
satisfied thanany time in
16 yearswith the current
state of their finances
and the economy,while
remaining sharplydi-
videdalongparty lines
about theoutlook.The
University ofMichigan
saidFriday that its pre-
liminary indexof senti-
ment increased to 97.6
from96.3 inFebruary.
The indexof current
conditions jumped three
points to 114.5, thehigh-
est reading sinceNovem-
ber 2000.Households
reportednet gains in
incomesandwealth at
the strongest levels in a
decade,whileRepubli-
canswere “muchmore
optimistic” thanDemo-
crats about expectations
for their finances, ac-
cording to the survey.
Confidence is still near a
13-yearhighamida
stronger jobmarket and
prospects for faster
growthunder thenew
administration, but
threatens towaneabsent
more concretepolicy
action.

DIGITALLIFECOLUMN:
JenniferVanGrove is on
vacation.HerDigital Life
columndoesnot appear
in today’s edition.

DIGITS

40%
Day1 jump in stockprice
forMuleSoft,which
kickedoffwhat is ex-
pected tobea string of
technologyofferings
fromrelatively obscure
companies that sell
business software follow-
ing aprotracted IPO
drought. SanFrancisco-
basedMuleSoft onFri-
day closedout its first
dayonWall Streetwith
shares trading at $23.80.
The companywas valued
atnearly $3billion, about
double the valuation it
commandedat its last
private financing event
in 2015.
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19.93 Dow 20,914.62

0.24 Nasdaq 5,901.00

3.13 S&P 500 2,378.25

0.04 10-yr. T-note 2.50%

$0.03 Oil $48.78

$3.30 Gold $1,229.80

$0.08 Silver $17.38
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With stacks of man-

nequins, a few sweaters,
pants, shirts and swim suits
left, San Diego’s first post-
war national department
store is preparing to close
Sundaynight.

“Store closing — fixtures
for sale,” said a sign hanging
on the east side of the build-
ing off Camino de la Reina
and Camino del Este, just
northof Interstate 8.

Westfield Mission Val-
ley’s Macy’s apparel store,
which opened as a May
Company in1961,attracteda
few shoppers Friday looking

for 75percent-off bargains.
Dee Storrs, 64, of Scripps

Ranch said she spent about
$60 on a purse, several pairs
of pants andaT-shirt.

“The store’s closing is
sad,” she said. “I think it’s a
good quality store and I’d
like it to stay, of course. If it
doesn’t, let’s do some bou-
tiques forwomen.”

Westfield spokeswoman
Katy Dickey said no an-
nouncementsareplannedat
this time for anynewuse.

“We continue to evaluate
a rangeof newopportunities
for the buildingwith the aim
of introducing new el-

MISSION VALLEY MACY’S FINAL DAYS

TheMacy’s at the Mission Valley mall is closing permanently on Sunday night.
The store is liquidating everything, including fixtures.

DAVID BROOKS U-T

Customers grab bargains before store shuts
doors; Fashion Valley location to stay open

BY ROGER SHOWLEY
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T he more than year-
long wait for the ex-
pansion of South

Park’s Buona Forchetta to
LibertyStation is over.

The family-style Italian
eatery opened this week,
marking what is expected to
be many more collabora-
tions of Buona Forchetta
founder Matteo Cattaneo
and Mario Cassineri, co-
owner of downtown’s up-
scaleBice restaurant.

Construction of what is
being called Officine Buona
Forchetta started in late
2015, but concept changes
and strict architectural
standards for Liberty Sta-
tion’s historic naval bar-
racks buildings delayed the
restaurant’s opening for
months.

“We would start with one

idea and it was a work in
progress and then we would
get new ideas, let’s change
this or that,” said Cattaneo,
whose always packed South
Park venue was recently
touted in a New York Times
travelpieceasservingupthe
city’s best pizza.

The city’s insistence on
changes to address historic
issues also was “a big part of
us going slowly,” he added.

The 200-seat, 2,600-
square-foot restaurant,
which includes patios in the
front and rear and a grassy
play area for kids, was de-
signed to inspire an Italian-
stylegarage,completewitha
restored vintage red Fiat
that doubles as a table for
two.

Two gold-tiled pizza ov-
ens, familiar to South Park
diners, sit behind the pizza

Two gold-tiled pizza ovens sit behind the pizza bar at the newly opened Officine Buona Forchetta.
OFFICINE BUONA FORCHETTA

Buona Forchetta rolls out
Liberty Station expansion

Popular South Park eatery’s second
location, delayed by concept changes,

building restrictions, finally opens

Co-owners Matteo Cattaneo (left) andMario
Cassineri enjoy the opening this week of their
new Liberty Station restaurant Officine
Buona Forchetta.

LORI WEISBERG U-T

BY LORI WEISBERG

SEE EATERY • C3

Gary Hayslip, who
helped make San Diego a
leader in cybersecurity over
the past four years as the
city’s chief informationsecu-
rity officer, has left his job to
pursue opportunities in the
private sector.

“I loved the job and I
think we did some amazing
things,” said Hayslip, 49.
“But several private compa-
nies have reached out tome
recently, and my wife and I
decided that there are op-
portunities that we should
lookat.”

Hayslip joined the city as
CISO in May 2013 and ad-
vised more than 40 depart-
ments on how to detect, pre-
vent and cope with a wide
variety of hacking. In July
2016, Hayslip’s team suc-
cessfully repelled a cyber at-
tack launched against the
city while it was hostingMa-
jor League Baseball’s annu-
alAll-StarGame.

Hayslip, who earned
Masters in Business Admin-
istration degree at San Di-
ego State University, also is
widely admired for his
thoughts oncreating “smart
cities”— cities that use a va-
riety of sensors and technol-
ogies to make transporta-
tion and other serviceswork

SAN DIEGO
LOSES TOP
INFORMATION
SECURITY
EXECUTIVE
BY GARY ROBBINS

SEE EXECUTIVE • C4

The boot has been booted, the
wheelbarrow has been wheeled out,
and the thimble got the thumbs
down in the latest version of the
board gameMonopoly. In their place
will be a Tyrannosaurus rex, a pen-
guin anda rubberducky.

More than 4.3 million voters from
146 countriesweighed in onwhich to-
kens theywanted to see in future ver-
sions of the property-acquisition
game, which is based on the real-life
streets of Atlantic City. Pawtucket,
R.I.-based Hasbro announced the
winnersFridaymorning.

Jonathan Berkowitz, Hasbro’s
senior vice president of marketing,
grew up playing the game with his
family.

“While I’m sad to see the iconic
thimble, boot, and wheelbarrow to-
kens go, it will be fun to have some
new, fan-sourced tokens in themix,”
he said. “Personally, I’vealwaysespe-

cially likedtheboot token,but I’mex-
cited tomoveon to theT. rex.”

Therewere 64 contenders, includ-
ing a winking emoji, a hashtag, a
clunky ’80s-style cellphoneandapair
of bunny slippers.

The existing Scottish terrier,
battleship, race car, top hat and cat

tokenswill carry on.
The Scottie was top dog in the

competition, leading all contenders
with212,476votes.TheT. rexwassec-
ond with 207,954, and the hat was
thirdwith 167,582.The carwas fourth
with 165,083; the duckywas fifthwith

HASBRO BOOTS OLD-TIMEY TOKENS
FROM ITS MONOPOLY BOARD GAME
Company announced
Friday that more than 4.3M
voters prefer T. rex, ducky
BYWAYNE PARRY

Hasbro Inc. is updating its board gameMonopoly with new game
tokens based on the results of more than 4.3 million fan votes.
New tokes include a rubber ducky, a T. rex and a penguin.

WAYNE PARRY ASSOCIATED PRESS
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SanDiego’s planning de-
partment is proposing a
range of options for regulat-
ing short-term vacation
rentals, ranging from largely
permissive to very restric-
tive.

In a report released Fri-
day afternoon, the depart-
ment acknowledged the di-
visiveness of the issue, both
on the City Council and in
the communities. With little
consensus to date on how to
regulate the mushrooming
volume of vacation rentals,
the department recom-
mended three approaches
but left it to the elected lead-
ers to cobble together the
one they likebest.

A hearing before the
council’s SmartGrowth and
Land Use Committee has
been scheduled for Friday
morning at the Jacobs Cen-
ter.

The most lenient of the
three options governing the
short-term rental of entire
homes would allow them to
operate in residential zones
but would requireministeri-
al permits, as would all the
options.

The strictest proposes a
minimum stay of 21 days, an
option favored in thepast by
City Councilwoman Lorie
Zapf, who represents the
beach communities where

CITY MULLS 3
OPTIONS FOR
REGULATING
SHORT-TERM
S.D. RENTALS
BY LORI WEISBERG

SEE RENTALS • C3
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Homebuilder sentiment at
12-year high
By Mehran Aram, Real Estate and Mortgage Analyst

THE ARAMCO REPORT

Do you have a question for Real Estate and Mortgage Analyst
Mehran Aram? Submit your queries about a home purchase,
refinance or reverse mortgage via armaco.biz, social media
(#AramcoReport), or over the phone at (866) 381–8888 and
your question could be featured in an upcoming article.

U.S. homebuilders are
feeling more optimistic
about the economy and
current housing market
than at any point since
June 2005, according to
the National Association
of Home Builders’
(NAHB) homebuilder
sentiment data released
on Wednesday. The index
surged 6 points since
February to a reading of
71. Readings above 50
indicate improvement
and optimism about
upcoming economic
conditions.
According to The

Wall Street Journal, the
index was expected to
increase just one point
this month. Surveys

show that builders still
have trepidation about
the housing market —
particularly rising material
costs and labor shortages.
With builders continuing
to grapple with these
challenges, a mellowing of
confidence may be seen
later in the year.
“While builders are

clearly confident, we
expect some moderation
in the index moving
forward,” said Robert
Dietz, NAHB chief
economist.
Meanwhile, conforming

no-point 30-year fixed
mortgage rates are
averaging 4.125 percent,
while 15-year rates are
near 3.25 percent.

The Justice Department
told a federal court Friday
that President Donald
Trump should be able to fire
the head of the Consumer
Financial Protection Bu-
reau, arguing that the struc-
ture of the controversial in-
dependent watchdog is un-
constitutional.

Thebrief, filed inacase in
which a New Jersey mort-
gagecompany ischallenging
the bureau’s authority, is a
reversal of the position tak-
en by the Obama adminis-
tration. It had strongly
backed the agency, which
was created by the 2010
Dodd-Frank financial re-
form law and was one of
President Obama’s signa-
ture accomplishments.

Conservatives have ar-
gued that the consumer bu-
reau gives too much power
to its director, who serves a
five-year term and could be
removed only “for cause,”
suchasneglect of duty.

Several lawmakers have
called for Trump to fire bu-
reau Director Richard Cor-
dray, a Democrat and for-
mer Ohio attorney general
who was appointed by
Obama.

Cordray, whose term
doesn’t expire until July
2018, has been aggressive
about enacting tough new
rules and obtaining billions
of dollars in refunds for con-
sumers. The bureau was a
keyplayer in the $185million
settlement Wells Fargo &
Co. agreed to pay last year
for the creation of as many
as 2 million accounts with-
out customer authorization.

In a 33-page filing Friday,
the JusticeDepartment told
theU.S.Court ofAppeals for
the District of Columbia
that “there is a greater risk
that an ‘independent’
agency headed by a single
person will engage in ex-
treme departures from the
president’s executive pol-
icy.” Because of that, it said,
thecourtshouldupholda2-1
rulingbya three-judgepanel
in October that found that
structure violated the Con-
stitution’s separation of
powers because it limited
thepresident’s authority.

The court said the solu-
tion was to strike down the
law’s “for cause” provision,
meaning that the president
could remove the consumer
bureau’s director for any
reason, as with other execu-
tive branchappointees.

The bureau appealed the
ruling to the full court. The
case was brought by PHH
Corp., a New Jersey mort-
gage services company.

Cordray has said he
would not step down, and
some legal scholars have
said the ongoing case could
presentproblems forTrump
ifhetriedtoremoveCordray.
A bureau spokesman de-
clined to comment on the
Justice filing.

Trump vowed during the
campaign to dismantle
Dodd-Frank and has or-
dered Treasury Secretary
Steven Mnuchin to review
the law. White House Press
Secretary Sean Spicer said
last month that the bureau

was “an unaccountable and
unconstitutional new
agency that does not ad-
equately protect consum-
ers.”

Rep. Jeb Hensarling, R-
Texas, chairman of the
House Financial Services
Committee and a longtime
critic of the consumer bu-
reau, said Friday that it was
“arguably themost powerful
and least accountable bu-
reaucracy in American his-
tory.”

“I applaud the Depart-
ment of Justice for recogniz-
ing this unconstitutional
CFPB must not stand and
must not continue to harm
the very consumers it is sup-
posed toprotect,” he said.

Hensarling and other
critics have complained that
the bureau’s rules on mort-
gages,creditcardsandother
financial products restrict
consumer’s access to credit.
He has called for replacing
the single director with a
five-member bipartisan
commission.

But Democrats and con-
sumeradvocatessaidacom-
mission wouldmake the bu-
reau less effective. They’ve
praised itsworkwhilenoting
that,underDodd-Frank,the
bureau’s regulations can be
overturnedbyamajorityofa
panelof financial regulators.

“We’re not surprised the
JusticeDepartmenthastak-
en the position that power-
ful Wall Street interests
wanted it to take,” said Ed
Mierzwinski, consumer pro-
gram director at the U.S.
Public Interest Research
Group. “Butwewill continue
thedefendtheCFPBandbe-
lieve that its structure is to-
tally constitutional.”

The bureau does impor-
tant work that would be
jeopardized if Cordray were
removed,Mierzwinski said.

Rep. Maxine Waters, D-
Los Angeles, and 37 other
members of the Congres-
sional Black Caucus wrote
to Trump in January saying
they “would strongly op-
pose”anyattempttoremove
Cordray and “would view
such an action as an illegiti-
mate abuse of power.”

“Communities of color
and, indeed, all consumers
in America will benefit from
having director Cordray re-
main in his position,” law-
makerswrote.

Puzzanghera writes for California
News Group, publisher of
Union-Tribune and L.A. Times.

JUSTICE DEPARTMENT
SUPPORTS FIRING
OF CFPB’S CORDRAY
Agency backs calls for Trump to remove
Obama-named consumer watchdog chief
BY JIM PUZZANGHERA

Richard Cordray, chief of
the Consumer Financial
Protection Bureau, was
appointed by President
Barack Obama.
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barwith its bright red swivel
counter seats, where the
restaurant will churn out its
chewyNeapolitanpizzas, in-
cludinggluten-freepies.

Cassineri, whose Bice
dining room is well regarded
for house-made pastas and
diverse cheese offerings, will
bring the same to the Liber-
tyStation location, he said.

The goal of the Italian-
born duo, Cassineri said, is
to make diners feel as
though they’re in Italy
breaking bread with the
family.

The $600,000 endeavor
will not be the last joint ven-

ture for the two of them.
They are planning another
restaurant in Encinitas, ex-
pected to open in the fall,
and are scouting downtown
for yet another. Plus, they’re
hoping to also transform the
Buona Forchetta concept
into a fast-casual brand.

They do not have a name
and would not reveal any
more specifics about their
plans.

“Right now all the devel-
opers are saying, we want
you there, we want you
there,” Cattaneo said. “We
think this is the directionwe
want to go in.”

“But it’s important you

don’t lose the feeling you
have when you go into
Buona Forchetta in South
Park,” Cassineri quickly
chimed in.

They deliberately did not
include Bice in the new
restaurant concept’s name
because theydidnotwant to
givepeople themistaken im-
pression that there was any
hint of a fine diningmenu or
ambience,Cattaneo said.

“Wewanttobuildthis like
it’s our family, to give the
feeling of going to a friend’s
house, which is why we are
keeping Bice out of the
name,” he explained. “What
I love about Buona

Forchetta is it’s for every-
body. I see the guy who
comes in a Ferrari and the
guy who comes in his pa-
jamapants.”

So far, the business has
been self-funded, Cattaneo
said.

“We put a lot on the line,
but it ismeandhim, it is us,”
hestressed. “Theday I’mgo-
ing to have investors is the
day I’m going to sell. Believe
me, I have a lot of email ask-
ing do you want to sell, but
this ismybaby.”

lori.weisberg@sduniontribune.com
(619) 293-2251
Twitter: @loriweisberg

A pizza is being prepared this week at the newly opened Officine Buona Forchetta at Liberty Station.
LORI WEISBERG U-T

EATERY • Others are planned for Encinitas, San Diego
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clearance sales, most of the
store was empty. The cos-
metics and jewelry counters
had been picked clean.
Countless clothing racks
were littered with empty
boxes, and racks stood in
rows waiting possible sale.
Fixtures will continue to be
available forsaleuntilMarch
26, a signsaid.

Items ranged from 25-
cent gift wrapping bows to a
$14,000, 5-by-7-foot Persian
carpet, down from the ticket
price of $56,000. A Macy’s
carpet salesman said one
woman bought three high-
pricedcarpets inrecentdays

ements, energy and choices
forourcustomers,” shesaid.

The mall’s other Macy’s
storespecializesinhomefur-
nishings and it will remain
open. Shoppers were
strolling through that store
on Friday as well, looking at
dishes, mattresses and
kitchenappliances.

The full-serviceMacy’s at
nearby Fashion Valley also
remainsopen.

The 383,000-square-foot
storethat isclosingheralded
anewday inSanDiegoshop-
ping history, since itmarked
thebeginningofanexodusof
stores fromdowntown to re-
gional shopping centers all
over thecounty.

Its design by William
Lewis Jr. also introduced
modern design in retail
architecture but with a cer-
tain decorative flare — pre-
cast concrete hexagonal
panels. The city’s Historic
Resources Board marked it
asHistoric SiteNo. 1203 last
year.

Originally calledMission
Valley Center, the mall was
developed by theMay Com-
pany after the City Council
voted to rezone the property
in 1958 for commercial use.
Downtown merchants
warned that the decision
would irrevocably hurt the
central business district,
and over the next few years
most major retailers relo-
cated to the suburbs. They

only returned downtown
when Horton Plaza shop-
ping center, now also owned
byWestfield, opened in1985.

Macy’s, which had taken
over theMay chain, sold the
building to Westfield for
$16.5 million in March 2016
and then included it among
65 stores planned for closure
nationally this year as
changes in shopping habits
have wreaked havoc on big-
box retailers. About 140 em-
ployees at the San Diego
store were affected, with
some offered jobs at other
storesandthe rest laidoff.

After several weeks of

to furnish some rental
homes. Twoboxes ofmiscel-
laneous greeting cards were
going for 50 cents each, and
half off that if customers
boughtmorethan$20worth.

One corner of the second
floor was filled with dozens
of undressed mannequins
thatweregoingfor$75,plusa
bin of $15 unattached arms.
A salesman said there had
been about 400mannequins
on sale. There was nothing
for sale on the third floor,
andescalator accesswas cut
off.

roger.showley@sduniontribune.com
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TheMacy’s at the Mission Valley mall opened in 1961 as May Company. The
business is selling everything and will be closing forever on Sunday.

DAVID BROOKS U-T

MACY’S

residentshaveprotested the
loudest over vacation rent-
als.

A thirdproposal strikes a
middle ground, allowing va-
cation rentals but requiring
a special permit for larger
homes that have six ormore
bedrooms or accommodate
more than 10 guests. The
“neighborhood use permit”
that is being proposed re-
quires a hearing and noti-
fication of surrounding
neighbors.

“We considered all the
testimony, public input, let-
ters raised during the proc-
essandtriedtocomeupwith
three options that reflected
the desires of both the coun-
cil and the community,” said
San Diego Planning Direc-
tor JeffMurphy.

Because the council has
largely supported the con-
cept of “home sharing”
where homeowners rent out
a spare bedroom, the de-
partment is recommending
that they be allowed, but
suggests more restrictions
in cases where there are
more roomsand largernum-
bers of guests.

Formore than two years,
elected leaders have strug-
gled, without success, to
agree on regulations that
would satisfy home-sharing

hosts while placating home-
owners who have com-
plained that their neighbor-
hoods have been overrun by
what they callmini hotels.

In November the council
rejected what would have
been an outright ban on
short-term rentals in most
single-family neighbor-
hoods.

Earlier thisweek, SanDi-
ego City AttorneyMara Elli-
ott, in a victory for critics of
vacation rentals, issued a
memo declaring that such
rentals are not allowed
under the city’s municipal
code.

Thanks to the soaring
popularity of home-sharing
sites like Airbnb and VRBO,
short-term rentals large and
small have proliferated in
San Diego and other popu-
lar destinations.

Airbnb did not take a po-
sition Friday on the pro-
posed regulations but of-
fered the following state-
ment:

“Our community of 5,000
hosts across SanDiego have
engaged with lawmakers for
the past two years with the
goal of developing smart,
thoughtful short-term rent-
al regulations, and this is an
important step forward.
While we are still reviewing
the details of these propos-

als, we remain committed to
working with themayor and
council to enact comprehen-
sive regulations that protect
neighborhoods and ensure
middle-class San Diegans
can rent their homes to
make endsmeet.”

Councilwoman Barbara
Bry, who has pushed for
stronger regulationof short-
termrentals, saidFridayshe
was still reviewing the rec-
ommendations and was not
prepared yet to weigh in on
them.

As difficult a time as the
council has had in reaching
any consensus on the issue,
the planning department
proposals should help bring
about some resolution,
CouncilmanChrisCatesaid.

He has routinely argued
forpermittingvacationrent-
als citywide but putting in
place stricter enforcement
and a series of escalating
fines for hosts who violate
noise and nuisance regula-
tions. He said he favors the
department’s more permis-
sive option.

“What I appreciate about
it is that it embraces short-
termrentals and the sharing
economy and that it doesn’t
move us in the direction of
where we would be banning
the use,” he said. “One thing
we need to flush outmore is

the enforcement piece be-
causenomatterwhatoption
is chosen there needs to be
24/7 enforcement to ensure
the rules are followed.”

The planning depart-
ment noted that in framing
its recommendations it had
to take into consideration
concerns raised in aDecem-
ber letter fromtheCalifornia
Coastal Commission cau-
tioning that it does not sup-
port blanket vacation rental
bans.

The commission letter,
however, did acknowledge
theneed for “reasonableand
balanced regulations.”

Murphy said it is un-
knownwhether the commis-
sion would regard a 21-day
minimum stay for rentals as
a “de factoban.”

As for stepping up en-
forcement when it comes to
problem rentals, Murphy
said the council needs to set-
tle on regulations before it
can tally up costs.

“One new thing we’re in-
troducing is that we’ll re-
quire a ministerial permit,”
he said, “and what’s key
about that is for people who
violate rules related to noise
or trash we can revoke that
permit.We lack that today.”

lori.weisberg@sduniontribune.com
Twitter: @loriweisberg
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RENTALS • Council panel will meet Friday


